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BRANDSON BRANDING AGBENCY 7
full-servicebranding agency, a member of the European
iInternational networKTOTAL IDENTITY GRGIWB

ranks amonghe top 10global consulting companies.

We provide Internationahnd Russian expertise field of integrated marketing communications
Our maincompetencds complex branding projects development:

from audit to the implementation antbng-term brand managemengs well asnterior branding

and space desigiirOm offices to sales outlets).

Our companyhas extensivexperiencen HR branding : from creating EVP to implementing
corporate values for leading Russian and international brands.
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55 150 > 2500 12

years of professional specialists in successful projects cities in7
experience design and marketing countries




DEPARTMENTS
/ COUNTRIE32 CITIES

STRATEGY CREATIVE | WEBBRANDIN(

Strategy Directar Creative director: Head of Web
Head of Marketing Art Director: Department;

Project Directors; Copywriter; Web Designer;
Creative Strategist] vjisyal Designers Programmers
Marketing specialis

INTERIOR

DESIGN PRODUCTION |HRDEPARTME

Graphicdesigners; | ProductionDirector:; : _
Interiors Designers Managers: HRdirector;

3D Visualizers Specialist in pre Psycologists

press Moderators

SAINTPETERSBURG
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branding agency

STRATEGY

MediaDirector;
Mediaplanner;
Project Managers

DESIGN

Strategists;

Art directors;
GraphicDesigners:

GRspcialists

~ AMSTERDA

GUANGZHOWUMBAI,
BERLIN, HAAGUE,
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35-SPECIALIST IN RUSSIA  bréndson, | ot vewmiy
120¢ EUROPE & WORLDWIDE

TheBrandson| Total Identity team
consists of European and Russian
specialists, experienced brand builders,
conference participants angdpeakers of
Naort il stmeaim vt | Spm leading specialized seminars

Alexander Anke Valkhof Annemarie van Arjen Firet Arnout Janssen Arthur Visser
Bogdanov Project manager TP-q e " g
He f Mar

9 We have deep expertise in the field of:

A brand management,
A corporate,
Bob van der Lee Camille Marie ’ Chiara FVerdoliva ri orée ; Cristina Serra A terrltorlal y
Brand builder Raymond Intern design Change consultant Anfres . .
A interior,
A
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retail and HR branding

MANAGEMENT
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TEAMTHAT IS
TARGETED ON RESULT!

BOB VAN DER LEELENA YUFEREVRRG VAN DER HOV
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International and Russian expertise
In integrated marketing communications

KEY BRANCHES & SPECIALISATION

ADevelopment / construction AFull complexBranding
Alndustry / Medicine ARetail Branding

AConsulting AHR branding
ATelecommunications ADigital Branding

ATerritorial branding ATurnkey Production Solutions

ABanking / Finance



9 KEY SERVICES brindsons

1. Brand 3. Verbal 5. Digital
Audit 2 Brand Developments visyal  Branding

Strategy Development
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6. Retail Branding 8. Promation

Interior Design _ 9. Production
J /. HR Branding
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Ourteam memberstake part in major Internationaland Russianndustry eventson regular
basis, making complex and creative presentationsabout projects and caseson strategic

marketing,brandingstrategies prandidentity and effectivebrand communications
We alsoprovide creativeworkshops professionalecturingand masterclasses
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ADAPTIVE COMPLEX INTERNATIONAL; INNOVATIONS DEEP MARKET

TECHNOLOGY |  SOLUTIONS NETWORK . EXPERTISE
BRAND EVOLUTION; = | :

............................................................................................................................................................................................

' We use an adaptive . We specialize in the Integrating our experience . We use arinnovation Over the years of

" technology that allowsis to ;| implementationofasetof | a2y GKS &LJ2 3¢ seakch Krategihst 5 successful work, we have

- select for each project a . works, which allows usto |  experience of TOTAL . allows us to identify new: formed aunique expert :

. unique set of marketing tools: conduct working processes: IDENTITY, we offer . competitive niches for our basein various market

- and implement iwithout . in parallel and thereby . interesting effective . clients. - sectors. This gives us the

. extra costs.  minimize the time : solutions in the field of : opportunity to receive the

: . resources for . territory branding and - most inaccessible expert :
implementation. - marketing ; opinions and assessments

communications.



OUR CUSTOMERS AlRKIOR
RUSSIAMND INTERNATIONAL
COMPANIES
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WE HAVE:
EXPERTISE

ASPECTS



TECHNOLOGY BRAND EVOLU

CREATING BRAND STRATEGY

1 DETERMININGEGMENTSGF NEEDS BASED@NSTER
ANALYSIS

2 DETERMINING THE TARGET AUDIESNCHOTYPE

DETERMINE THE TYPBW@&HNESS ENVIRONMBRAND
APPROACH TO STRATEGY

DETERMINE THEPEOFMARKETING, BRANDING AND H
STRATEGIES
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#rebranding
fretaibranding
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